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AHotanis. IIpoTSrom  OCTaHHBOTO  JNECATWJITTS  KPUOTOBAIIOTH  CTAlOTh  Jenaii
MOMyJSIPHIIIMMU. BUKOpHUCTaHHS TEXHONOrIT OJOKYCHH Mae 3HAUHUU MOTeHLian Ajsl TpaHchopmarii
Oaratbox cdep KHUTTS Ta Taimy3eldl EKOHOMIKH, BKIIOYAIOYM TYpH3M. BUBUEHHS CHPUAHATTS Ta
BIITyKiB KOPUCTYBAauiB KPHUIITOBATIOT, a TaKOX aHajli3 BPaXXCHb Ta CTaBJICHHS TYPHUCTIB M0
BUKOPHUCTAHHS KPUNTOBAIIOT y MOJOPOXKaxX € 0€3MepevHo0 aKTyalbHOI TEMOIO JTOCIiIKEHHS, aJlKe Le
JIa€ TMiICTaBY ISl OI[IHKU TXHBOT TOTOBHOCTI Ta 3aIiKaBJIEHOCTI y TAKOMY CIOCOO01 OIJIaTH.

MeTor IOCHIKeHHS € 3IIHCHCHHS OIIHKKA PiBHSA OOI3HAHOCTI Ta CTaBJICHHS HACEJICHHS [0
BUKOPHUCTAHHS KPUNTOBAIIOT y TypHCTHUHil cdepi. TeopeTndHoro OCHOBOIO AOCIHIIKEHHS € Mparli
3a0DKHUX Ta BITYM3HSHMX BUYCHHX. JlOCHIIKEHHS MPOBOIWIIOCS 32 JIOTIOMOTOI0 HAayYKOBHX METOMIB:
aHaJi3zy 1 CUHTEe3Y, IHIYKIT 1 IeAyKIIii, OMMTYBaHHS, METOIB CTATUCTHYHOIO aHAaJIi3Yy.

Y crarti npoaHanizoBaHO pe3yJbTaTH ONHMTYBAaHHS, NPOBEACHOTO Cepel pI3HUX TIpyIll
HACeJIeHHS, CIPSIMOBAHOr'0 HA BUBUEHHA PiBHA 0013HAHOCTI Ta iHTEpecy 10 KPUNTOBAIIOT. Pe3ynbraTtu
ONUTYBaHHS CBiq4aTh, UI0 OUIBINICTh PECTIOHJCHTIB MAIOTh 3arajlbHe YSBICHHS MPO KPHUITOBAIIOTH,
ase piBeHb 3HaHb BapitoeThesl. CTaBICHHS 0 KPUITOBAIIOT MEPEBAKHO HEWTpaibHE ab0 MO3UTHBHE,
MpOTe ICHYIOTh 3HAYHI TMOOOIOBAHHSA IIOJO BOJATHIIEHOCTI PUHKY Ta BIJCYTHOCTI PETYIIOBAHHSL
PecnonenTr BOA4atOTh MOTEHIIIA BUKOPUCTAHHS KPUIITOBAIIOT y TYPU3Mi JJIsl 3HW)KCHHS BUTPAT Ha
TpaH3aKIlii Ta MiABUINEHHS Oe3IeKH, ajie 3a3HA4Yal0Th HEOOXITHICTh MOKpAIICHHS iH()OPMOBAHOCTI Ta
BUpILICHHSI NpoOJIeM 3 PEryloBaHHAM. B migcymMKy, aBTOpM BHOKPEMIIIOIOTH BHKIMKH 3 SKUMH
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CTHKAIOTHCS KOPUCTYBadl KPHUINTOBAIIOT y TYypU3Mi Ta HAJAOTh PEKOMEHIAIl IOJ0 YCYHEHHS
po0JIeM 3aCTOCYBAaHHS KPHUIITOBAIIOT B IHIYCTPii TypHU3My.

HaykoBoro HOBH3HOIO pOOOTH € BHM3HAUEHHS PIiBHA OOI3HAHOCTI HaceleHHS B cdepi
BUKOPHUCTaHHS KPUNTOBATIOTHUX IUIATEXKIB, 30KpeMa B TypusMi. [IpakTuuHe 3HAYCHHS JOCIIIKSHHS
TIOJIATa€ B TOMY, III0 BOHO JIa€ MOXKJIUBICTD CY0’€KTaM TypUCTUIHOI AisUTBHOCTI 3pO3YMITH, HACKUIBKH
iXHI KJII€EHTH TOTOBI BHKOPHUCTOBYBATH KPUITTOBAIIOTH IJIS OIUIATH ITOCIYT, a TaKOX JUISI PO3pOOKH
CTparterii BIPOBaKCHHS KPUNITOBATIOTHHUX TUIATEXKIB.
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Abstract. Cryptocurrencies have become increasingly popular over the past decade. The use of
blockchain technology has a significant potential to transform many areas of life and economic
sectors, including tourism. Studying the perceptions and feedback of cryptocurrency users, as well as
analysing the impressions and attitudes of tourists towards using cryptocurrencies in the travel
industry, is undoubtedly a relevant research topic, as it gives grounds for assessing their readiness and
interest in using this payment method.

The purpose of the study is to assess the level of public awareness and its attitude towards the
use of cryptocurrencies in the tourism industry. The theoretical basis of the study is the works of
foreign and domestic scholars. The study was conducted by using scientific methods, such as analysis
and synthesis, induction and deduction, surveys, and statistical analysis methods.

The article analyses the results of a survey conducted among different groups of the population
of Ukraine, aimed at studying the level of awareness and interest in cryptocurrencies. The survey
results show that most respondents have a general idea of cryptocurrencies, but their knowledge level
varies. Attitudes toward cryptocurrencies are mostly neutral or positive, but significant concerns about
market volatility and lack of regulation exist. Respondents see the potential of cryptocurrencies in
tourism to reduce transaction costs and increase security but note the need to improve awareness and
address regulatory issues. The authors identify the challenges cryptocurrency users face in tourism and

191



Omninka piBHSA 0013HAHOCTI Ta CTaBJICHHS HACEICHHS O BUKOPUCTAHHS ...

provide recommendations on eliminating the problems of using cryptocurrencies in the tourism
industry.

The scientific novelty of the work lies in defining the level of public awareness in the use of
cryptocurrency payments, particularly in tourism. The study's practical significance is that it enables
tourism entities to understand how ready their customers are to use cryptocurrencies to pay for
services and develop a strategy for implementing cryptocurrency payments.

Keywords: cryptocurrencies, blockchain, tourism, international tourism.

Introduction. In today's globalized world, cryptocurrencies play an important role not
only as an alternative form of money but also as a technological platform that opens up many
opportunities for innovation and development. Their current applications encompass various
industries from finance and technology to social initiatives, providing new opportunities for
global integration and improved efficiency.

The use of cryptocurrencies in the tourism industry reflects the powerful impact of
technological transformations on traditional industries and opens up prospects for a paradigm
shift in financial relations in tourism. Considering the relevance of using cryptocurrencies in
this context is necessary to understand how these innovations affect the tourism business's
efficiency, security, and competitiveness. At the same time, it opens up opportunities to study
the interaction between traditional industries and the cryptocurrency segment and the impact
of this phenomenon on the global tourism market. Thus, attention to the use of
cryptocurrencies in tourism reflects current trends and determines the prospects for the
industry's future development.

Numerous academic papers analyse the possibilities and potential of blockchain in
tourism, the potential advantages and disadvantages of its implementation, and the
implications for the management of the industry. There is a heated debate around this area, as
this technology is developing rapidly, providing even more reasons for an active academic
discourse on blockchain and its impact on tourism. In particular, Onder 1., Treiblmaier H.
(2018) launched an academic discourse on the intersection of blockchain and cryptocurrencies
and the tourism industry [1]. Thees H., Erschbamer G., Pechlaner H. (2020), Erceg A.,
Damoska Sekuloska J., Keli¢ 1. (2020) investigated the implications of blockchain for the
value system in the tourism industry to determine its potential benefits [2, 3]. In his study,
Aizbekov A. (2023) provides a roadmap for introducing cryptocurrency in the tourism
industry [4]. Marco V., Cinzia D.A., Rosario F., EImo G.C. (2023) tried to investigate
whether introducing blockchain technology can improve tourism business management [5].

Among Ukrainian economists, the problems of the essence and development of
cryptocurrencies are discussed in the works of such scientists as G. Gaponenko I., V.
Vasylenko, O. Yevtushenko, I. Shamara (2021). The authors conclude that the optimisation of
various areas of activity in the tourism industry through blockchain will lead to an increase in
the profits of travel companies and a reduction in the cost of the final product [6]. G. lInytska-
Hykavchuk (2021) in her article explores the role of digital platforms in the growth of the
tourism business [7]. Y. Mironov and Y. Barybina (2024) identify a list of key tasks that
legislative institutions, governments, financial regulators and other stakeholders must address
in order to unlock the full potential of cryptocurrencies in the tourism business and increase
the efficiency, security and convenience of tourism financial transactions [8].

The development and adoption of cryptocurrencies in different countries of the world is
not standing still, as cryptocurrency payments provide a number of benefits to users
(increased transaction security, reduced transfer costs, and increased opportunities for
travellers). However, in order to reap these benefits, several challenges need to be addressed,
including the level of public awareness.

Task statement. Studying the perceptions and feedback of cryptocurrency users, as
well as analysing the impressions and attitudes of tourists towards the use of cryptocurrencies
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in their journeys, is undoubtedly a relevant research topic, as it provides grounds for assessing
their readiness and interest in this payment method.

Thus, the purpose of the article is to study the level of awareness and attitude of the
population of Ukraine to the possibilities of using cryptocurrencies in the tourism industry.

Results. The tourism industry has all the resources to implement the latest solutions and
technologies that can only accelerate the growth process. In particular, blockchain and
cryptocurrency technology can make travel more comfortable for tourists and help reduce
excessive costs, while the work of tourism employees can become more efficient.

As part of the study, a survey was conducted among various population groups to study
the level of awareness and interest in cryptocurrencies. This topic has become a key one in the
modern financial world, and accordingly, various aspects of knowledge and awareness of
cryptocurrency technologies were considered. The main objective of the survey was to
determine how widespread and popular cryptocurrencies are among the participants. Another
goal of the survey was to find out whether respondents had general knowledge of digital
assets and whether they interact with them in their financial lives. First, the results of answers
to general questions describing the respondents by age, gender, occupation, etc., were
obtained. After that, respondents were asked about their general understanding of
cryptocurrencies and more detailed questions were asked about the problems and prospects of
using cryptocurrencies, including in the tourism industry.

The survey was conducted online for 10 days using the Google Forms tool from 18 to
28 September 2024. A total of 206 participants took part in the survey. The gender
distribution among the respondents was as follows: 61% (125) women and 39% (81) men.
Most respondents were aged between 19 and 29 years, namely 41% (84) and between 30 and
49 years — 40% (83). The lowest number of respondents was in the 65+ age group, which can
be explained by the specifics of the survey, namely its topic and method of conduct.

The vast majority of respondents had a university degree. The respondents were most
often masters — 50% (102) and bachelors — 31% (64).

Exactly half, i.e. 103 people, said they were employed, 23%, i.e. 48 people, said they
were combining work and study, and 23% of respondents (47 people) said they were students.
The number of unemployed people (6 people) and pensioners (only 2 people) was much
lower.

A significant majority (83%, 170 people) of respondents indicated a city (i.e. a
settlement with at least 10,000 inhabitants) as their place of residence. There were 14 people
from towns (5 to 10 thousand people), and 11% or 22 people from villages (up to 5 thousand
people).

Almost every region of Ukraine was involved, but the majority of people were from the
Lviv region — 73% (177 people).

The first question about cryptocurrencies was aimed at determining the general level of
awareness of cryptocurrencies. The answers provided an insight into the extent to which this
topic is widely known to respondents. The second question of the main part of the survey was
aimed at detailing the knowledge. The survey revealed the participants' deep and specific
understanding of the functions and purpose of cryptocurrencies.

According to the survey, there is a high level of public awareness of cryptocurrencies.
As shown in Table 1, 94% of respondents to the first question stated that they had heard of
cryptocurrencies. This indicates that cryptocurrency technology has become widely known
and has penetrated into society.
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Table 1
Results of answers about general awareness of cryptocurrencies
Tak Hi
Have you ever heard of cryptocurrencies? 94% 6%
Do you know what cryptocurrencies are? 87% 13%

Source: Authors' own research.

While the majority of respondents expressed their awareness of cryptocurrencies, 6%
said they had never heard of them. This may be due to several reasons, including limited
access to information, low interest, or lack of everyday need for this group of respondents.

However, Table 1 shows that when analysing the results of the next question on whether
respondents know what cryptocurrencies are, it is important to note that 87% of participants
said they knew what they were. This indicates that the majority of respondents who have an
idea about this financial instrument have acknowledged their awareness. Notably, this number
is slightly lower than in the previous question about whether respondents had ever heard of
cryptocurrencies (94%).

Possible interpretations of this gap include some respondents admitting to having heard
of cryptocurrencies in general but not necessarily understanding their nature or function. It is
also possible that some respondents admit to having heard of cryptocurrencies but have
limited or superficial knowledge of the technology, which is quite natural.

In the context of the question about attitudes towards cryptocurrencies, the survey
results, which can be seen in Fig. 1, show that 18% of respondents expressed a completely
positive attitude towards cryptocurrencies. This may be due to their perception of these digital
assets as an innovative and promising financial instrument.

A more significant percentage of respondents (27%) indicated a rather positive attitude
towards cryptocurrencies. This may indicate that many people view cryptocurrencies as a
potentially promising element of the financial system and feel positive about them. However,
they may have some doubts or caution about the technology.

The largest percentage of survey respondents (47%) defined their attitude towards
cryptocurrencies as neutral. This may indicate that most respondents have not yet formulated
a clear opinion or have not yet had significant experience with these assets.

Complitel
nEg;T?Vre neggtivey Complitely

304 positive
5% ’ 18%

Neutral

0,
AT Rather

positive
27%

Fig. 1. Diagram of the results of answering the questions ‘What is your attitude towards
cryptocurrencies?’
Source: authors’ own research.
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A small percentage of survey participants (5%) showed a rather negative attitude
towards cryptocurrencies. This may be due to risks associated with market volatility or high
uncertainty.

A small percentage of respondents (3%) perceived cryptocurrencies as completely
negative. This may be due to various reasons, such as a lack of trust, awareness, or certain
aspects of cryptocurrencies.

Generally, the results show a diversity of opinions and feelings among respondents
regarding cryptocurrencies, with most individuals expressing neutral or positive attitudes.

The results of the question on associations with cryptocurrencies, shown in Figure 2,
reveal in detail the diverse perceptions of this type of digital asset.

Alternative to traditional money I 66%
Promising technology I 58%
Shadow economy I 41%
Future of the economy I 40%
Way to get rich quick I 33%
Fraud/crime N 19%
0% 10% 20% 30% 40% 50% 60% 70%

Fig. 2. Diagram of the results of answering the questions ‘What do you associate
cryptocurrencies with?’
Source: authors’ own research.

A significant number of respondents (66%) associate cryptocurrencies as an alternative
to traditional money. This indicates a perception of cryptocurrencies as a form of monetary
relations that can compete with conventional currency. 40% of respondents see
cryptocurrencies as the future of the economy. This may indicate the perception of
cryptocurrencies as a key factor in the evolution of economic systems. Most respondents
(58%) associate cryptocurrencies with promising technologies. This indicates an
understanding of cryptocurrencies as part of innovative and technological development.

The majority of respondents (41%) associate cryptocurrencies with the shadow
economy. This may reflect the perception that cryptocurrencies are used in transactions that
are not fully controlled or regulated. 33% of respondents view cryptocurrencies as a way to
get rich quickly. This indicates a widespread perception of the possibility of making a large
profit through participation in cryptocurrency transactions. 19% of respondents identified
cryptocurrencies as being associated with fraud and crime. This indicates the existence of
certain fears or negative perceptions about the use of cryptocurrencies in illegal activities.

In general, the survey results indicate a diversity of views and perceptions of
cryptocurrencies among respondents, noting different aspects of the use and role of these
digital assets in their perception. However, it is worth noting that despite the diversity of
answers, options with positive (e.g., ‘Promising technologies’) or neutral (e.g., ‘Alternative to
regular money’) connotations scored better than those with negative connotations, which may
indicate a less loyal attitude towards cryptocurrencies.

The results of the analysis of responses to the question about cryptocurrency awareness
reveal a variety of levels of awareness of specific cryptocurrencies. Almost all survey
participants (95%) indicated they know Bitcoin. This is not surprising, as Bitcoin is the first
and most well-known cryptocurrency to impact the financial world significantly. More than a
quarter of respondents (25%) said they know about Litecoin. Litecoin is known for its speed
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and efficiency of transactions, although its popularity is less than that of Bitcoin.
Approximately 38% of respondents reported knowing about Ethereum. Ethereum is defined
by its ability to create smart contracts and decentralised applications, making it one of the
most popular alternatives to Bitcoin. 18% of respondents indicated they knew Tether (USDT).
This cryptocurrency is a stablecoin whose exchange rate is pegged to the US dollar, making it
a stable medium of exchange.

About one-third of respondents (33%) admitted to knowing about Dogecoin. Dogecoin
has become known for its association with meme culture. The popularity of this
cryptocurrency can also be attributed to its fan community and partnerships with various
brands. Approximately 16% of respondents said they were aware of Solana. Solana attracts
attention for its high performance and transaction speed. More than one-fifth (22%) of
respondents know Binance Coin (BNB), a cryptocurrency associated with the popular
Binance crypto exchange. A small proportion (11%) are aware of XRP, which is noted for its
attempt to facilitate global money transactions.

A small percentage of respondents (5%) said they did not know any cryptocurrencies.
This result is very close to the number of respondents who answered ‘No’ to whether they had
ever heard of cryptocurrencies.

These results highlight the prevalence of known cryptocurrencies, with Bitcoin having
the highest level of recognition among respondents.

The next question was, ‘Have you ever used cryptocurrencies?’ The results of this
question indicate a low level of active use of these digital assets. Only 15% of respondents
admitted that they had ever used cryptocurrencies. This may indicate that only a few people
already have experience using cryptocurrencies in real life. While a large majority of people
(85%) reported that, they have never used cryptocurrencies. This may indicate that most
respondents have not yet joined the crypto world or do not consider it necessary for their daily
activities. An analysis of these results may indicate that cryptocurrencies remain less
widespread among the general population, and many people may not yet be familiar with the
opportunities and benefits they can bring. It may also reflect high uncertainty about the risks
associated with using cryptocurrencies.

The following question was about the willingness to use cryptocurrencies. The results of
this question provide a further insight into respondents' attitudes towards digital assets. A
significant proportion of respondents (32%) expressed a desire to use cryptocurrencies in the
future. This may indicate a growing interest or desire to try a new financial instrument among
those without experience with cryptocurrencies. However, most respondents (53%) are not
interested in using cryptocurrencies. This may indicate widespread stereotypes, resentment, or
uncertainty about cryptocurrencies that are common to many of the population. A small
number of respondents (15%) have already had experience with cryptocurrencies. This
correlates with the number of respondents who answered ‘Yes’ to the previous question,
which indicates that the participants were responsible for completing the survey and the
accuracy of the results.

The results of the question on the need for state regulation of the cryptocurrency market
indicate a divided opinion among respondents. A significant majority of respondents (79%)
believe that state regulation of the cryptocurrency market is necessary. This indicates support
for the idea that the state should play an active role in setting standards and rules for this
financial market segment. Such public sentiment can be explained by the fact that state
regulation can create a legal framework that protects investors from fraudulent schemes and
unfair practices. This could include setting standards for initial coin offerings (ICOs) and
mandatory disclosure. Government intervention can also help prevent using cryptocurrencies
for money laundering and terrorist financing. Regulation can include security measures and
cooperation with law enforcement. In addition, regulation can contribute to market stability
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and prevent excessive price fluctuations by controlling market manipulation and
implementing regulatory mechanisms. At the same time, government regulation can facilitate
the development of the cryptocurrency market by providing a legal framework for innovative
projects and businesses. In addition, regulation can contribute to consumer confidence in the
cryptocurrency market, as it provides a certain level of legitimacy and recognition by the
state.

On the other hand, a minority of respondents (21%) believe that government
intervention in the cryptocurrency market is not necessary. This may indicate a view that self-
regulation of the market or regulation by the industry itself is a more responsible way
forward. These results may reflect different views and beliefs about how much of a role the
state should play in regulating the cryptocurrency market. At the same time, this distribution
may reflect current discussions on the need to balance innovation and investor protection, as
well as strategies for developing this new financial segment.

The results of the question about the feasibility of introducing cryptocurrencies into
various areas not directly related to finance show the following views on this issue. Most
respondents (67%) believe introducing cryptocurrencies into various areas of life that are not
directly related to finance is appropriate. This indicates a positive attitude towards expanding
the use of blockchain and cryptocurrencies beyond the financial sector. A third of respondents
(33%) share the opposite opinion and believe that introducing cryptocurrencies in non-
financial sectors is inappropriate. This may indicate uncertainty about the benefits or possible
risks associated with this idea.

As for the results of the question about the feasibility of using cryptocurrencies in the
tourism sector, they differ minimally. Thus, a significant majority of respondents (71%)
consider it appropriate to use cryptocurrencies in the tourism sector. This indicates optimism
and a positive attitude towards the idea of using cryptocurrencies in an area where financial
transactions and international payments may be particularly relevant. Slightly less than a third
of respondents (29%) have the opposite opinion and believe that using cryptocurrencies in
tourism is inappropriate. This may reflect concerns or doubts about introducing
cryptocurrencies in the context of travel.

Comparing these results with the previous question about using cryptocurrencies in
different areas of life, we can see slightly higher support for using cryptocurrencies in a
specific segment, such as tourism, rather than in life in general. This may indicate that some
people see cryptocurrencies as a potentially useful tool for streamlining and facilitating
financial transactions in specific industries.

The results of answers to the following question, namely: ‘Are you familiar with the
concept of crypto tourism?” show a low level of familiarity with this term among the survey
participants:

A minority of respondents (23%) are familiar with the concept of crypto tourism. This
indicates that only a limited percentage of respondents are already familiar with this term,
which may be related to using cryptocurrencies in tourism. Accordingly, unfortunately, a
significant majority of respondents (77%) do not know this concept. This may indicate that
many respondents have not yet encountered or become familiar with the term, or they may not
be interested in the latest trends in tourism related to cryptocurrencies. This result may be due
to the limited dissemination and recognition of the term “crypto tourism” among the public.

The term “crypto tourism” is relatively new and has been recently introduced into the
lexicon of tourism and cryptocurrencies. The term is relatively not widely used or popular
with the public, which means many people may be unaware of it. The term “crypto tourism”
may be associated with specific aspects of cryptocurrencies and tourism, and only a limited
group of people may be interested in or exposed to this particular area.
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It can also be noted that the concept of crypto tourism is still at a stage of its
development and is not very widely used in practice, so people may not be fully familiar with
the concept. Thus, it is important to remember that this particular topic may require additional
explanatory information to increase its prevalence and understanding among respondents.

The results of the question on the purpose of using cryptocurrencies in tourism are
shown in Figure 3. The majority of respondents (85%) believe that one of the best purposes of
using cryptocurrencies in tourism purchasing airline tickets. This may indicate a belief that
using cryptocurrencies can make the ticketing process more convenient and efficient. Many
survey respondents (76%) also see the potential of using cryptocurrencies to purchase tours
and excursions. This may indicate interest in using digital currencies to pay for travel and
tourism services. More than three-quarters of survey respondents (74%) believe using
cryptocurrencies can be optimal for booking hotels and renting accommodation. This may
indicate a desire to optimise and harmonise payments for temporary accommodation.

Purchase of souvenirs e 11%
Paying for public transport ~=— 13%
Pay with cryptocurrency ——— 32%
Booking train tickets ~——————— /1%
Carrental ———— 42%
Hotel booking/accommodation rental — —————— 749
Purchase of vouchers/excursions e —————— 7%

Purchase of air tickets . 8/
0 50 100 150 200

Fig. 3. Diagram of the results of answering the questions ‘What are the benefits of using
blockchain technologies and, in particular, cryptocurrencies in tourism?’
Source: authors’ own research.

More than 40% of respondents see the potential for using cryptocurrencies to book train
tickets. This may indicate a desire to expand the use of digital currencies in transport services.
About 42% of survey participants are considering using cryptocurrencies for car rental. This
may indicate an interest in digital options for convenience when travelling.

Only a third of respondents (32%) consider using cryptocurrencies for payments in
cafes or restaurants to be optimal. This may indicate that for many people, the use of
traditional means of payment in gastronomic establishments is even more important.

Less than one-fifth of respondents (18%) consider using cryptocurrencies as a payment
method for public transport. Only slightly more than 11% of respondents would like to use
cryptocurrencies to purchase souvenirs.

The respondents' answers about the benefits of using these technologies in tourism are
shown in Fig. 4.

198



I'puyuwun A.T., Mixeno P.B., I'ypusax L.JI.

Quick transfers due to the absence of

. _— [ 132
intermediaries

Ease of use [NN———— o7

Profitability due to low transfer fees [N o6

Virtually impossible to counterfeit
cryptocurrencies

Security of user data NG o

The use of cryptocurrencies will encourage more
digitalisation in tourism in general

Reducing bureaucracy NGNS

I o6

. s2

0 20 40 60 80 100 120 140

Fig. 4. Diagram of the survey results to the question ‘What are the advantages of using
blockchain technologies and, in particular, cryptocurrencies in tourism?’, number of
respondents
Source: authors’ own research.

Cost-effectiveness due to low transfer fees (47%): for 47% of respondents, cost-
effectiveness due to low transfer fees is one of the key benefits of using cryptocurrencies in
tourism. This suggests that many people consider fee savings an important factor when using
these technologies for travel.

Ease of use (47%): the ease of use of blockchain technologies and cryptocurrencies has
been chosen by 47% of respondents. This may include ease of transaction and accessibility to
a wide range of users.

Speed of transfers due to the absence of intermediaries such as banks and other financial
institutions (64%): the highest number of responses, namely 64%, indicated the speed of
transfers as a key advantage due to the absence of intermediaries such as banks and other
financial institutions. This can be an important factor for tourists, especially when travelling
abroad.

Security of user data (42%): for those 42% of respondents, an important advantage is
the security of user data when using blockchain technologies and cryptocurrencies in tourism.
This indicates that the privacy and security of personal information are highly prioritised for
tourists.

Virtually impossible to counterfeit cryptocurrencies (47%): many people consider the
inability to counterfeit cryptocurrencies an important security element.

Reduced bureaucracy (32%): one of the benefits is the reduction of red tape because of
the use of blockchain technologies and cryptocurrencies. This could include simplifying
processes and reducing the number of administrative procedures required.

Cryptocurrencies will encourage more digitalisation in tourism (40%): this shows that
some people see the use of cryptocurrencies as a factor that can contribute to the development
of digital transformation in the tourism industry.

These results indicate a wide range of benefits that can be associated with using
blockchain technologies and cryptocurrencies in tourism, particularly in terms of financial
transactions, data security, and usability.

The question about the benefits of using blockchain technologies and cryptocurrencies
in tourism showed how participants assessed certain aspects of these technologies in relation
to the tourism industry. The answers are shown in Fig. 5.
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Fig. 5. Diagram of the survey results to the question *‘What are the disadvantages of using
blockchain technologies and, in particular, cryptocurrencies in tourism?’, number of
respondents
Source: authors’ own research.

The main drawback for 75% of respondents is the lack of knowledge about
cryptocurrencies. This may indicate that many people feel the need for more education and
information about these technologies before they become more widely used in the tourism
industry. The volatility of cryptocurrency markets is a disadvantage for 54% of respondents.
This indicates that unpredictable price fluctuations in the cryptocurrency market are seen as a
disadvantage, as it can affect the stability and reliability of the use of cryptocurrencies in
tourism.

For 48% of respondents, insufficient state regulation and legal support is a
disadvantage. This may indicate the need for a stable and transparent regulatory environment
for the further development of cryptocurrencies in tourism. Inability to manage
cryptocurrencies centrally (17%): 17% of respondents see that centralised institutions do not
control cryptocurrencies as a disadvantage. This can be a problem for those who are used to
traditional centralised financial management.

Security issues (crime, insufficient security of cryptocurrency wallets, etc.) — 38% (79
responses): most respondents see security issues as the biggest disadvantage of using
cryptocurrencies in tourism. This includes aspects such as crime, the possibility of theft, and
the instability of crypto wallets.

Excessive electricity consumption and, accordingly, the environmental impact of
blockchain technologies — 20% (41 responses): participants pointed to the problem of
excessive electricity consumption by blockchain technologies and their potential negative
impact on the environment as a factor limiting the benefits of cryptocurrencies in tourism.

The importance of a constant internet connection for the use of cryptocurrencies is 34%
(70 responses): some respondents noted that a constant internet connection may be necessary
to conduct cryptocurrency transactions, which may be an obstacle for tourists in places where
internet access is limited. The negative attitude of some governments and the lack of
legalisation in some countries — 30% (61 responses): some respondents pointed to the
negative attitude of certain governments towards cryptocurrencies and their lack of
legalisation as factors that may limit their use in tourism.
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The following answers have been given to the next question on assessing crypto tourism
as a myth or reality. Participants perceive the concept of crypto tourism as follows:

Myth — 22% (42 responses): those who consider crypto tourism a myth may be
expressing uncertainty or doubts about the feasibility of using cryptocurrencies in tourism.
This may also be due to a lack of awareness or a lack of concrete examples of use.

Reality — 78% (164 responses): those who see crypto tourism as a reality see the
potential and benefits of using cryptocurrencies in tourism. This may be due to a generally
positive attitude towards cryptocurrencies or a belief in their effectiveness in solving tourism
issues.

The survey results show that most respondents perceive crypto tourism, and,
accordingly, its two components — cryptocurrencies and tourism — as a reality of today. This
can be explained by the fact that our everyday life is becoming more and more digitalised,
and, accordingly, we are increasingly hearing concepts related to various technologies,
including crypto technologies, which are gradually entering our lives.

The last question of the survey, ‘After completing this survey, do you have a desire to
learn more about cryptocurrencies and the experience of using them in tourism?’ has been
answered positively by 78% of respondents. This is a very good result because according to
the previous questions, we know that most people are somewhat familiar with terms such as
cryptocurrency, blockchain, and crypto tourism. However, there is still room for more
learning about this type of technology. More knowledge about cryptocurrencies will help to
form a better understanding of them, overcome the fear of using them, and protect against
possible problems when using these digital assets.

Conclusions. Based on the survey, the following conclusions can be drawn:

- The level of awareness of cryptocurrencies: most respondents have only a general idea
of cryptocurrencies. The most well-known cryptocurrency among the respondents is Bitcoin;

- The attitude towards cryptocurrencies: most respondents have a neutral or positive
attitude towards cryptocurrencies, seeing them as having the potential to develop the financial
system;

- The potential of using cryptocurrencies in tourism: respondents believe that
cryptocurrencies can significantly simplify the process of booking and paying for travel
services by increasing security, reducing fees and speeding up transactions;

- The obstacles to the introduction of cryptocurrencies in tourism: the main obstacles are
lack of public awareness, volatility of the cryptocurrency market and lack of a clear regulatory
framework.

Cryptocurrencies have great potential for the development of the tourism industry.
However, the study showed that raising public awareness of cryptocurrencies and their
benefits is necessary. The successful introduction of cryptocurrencies in tourism requires a
clear regulatory framework and increased financial literacy of the population.

In addition, to address the challenges of introducing cryptocurrencies in the tourism
industry, it is necessary to develop more scalable and secure blockchains, simplify
cryptocurrency wallet interfaces, and deepen cooperation between travel companies and banks
to integrate cryptocurrency payments. Thus, the tourism industry is facing an ambitious task
of innovative tourism development and active promotion of a high-quality tourism product to
the global market.
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